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We are a network of 23 NPR affiliates that reach the
entire state. Our audience is made up of highly

educated, high earners who are influencers in their
communities.

ABOUT US

RAPH TEXT
The alliance of all Ohio Public Radio Stations covers
all 88 Ohio Counties and into all surrounding states.

OPR listeners reach more than 700,000 Ohioans
weekly.



Mission

Vision

In many cit ies and towns across the country,  newspapers and television stations are
becoming a dying breed and in turn,  l imit ing the number of viable options for those
seeking unbiased local  news,  information,  and community.
To address the local  news crisis and to help serve important local  and regional  news
and information to Ohioans,  publ ic media organizations across Ohio have partnered to
launch The Ohio Newsroom, a formal col laboration of Ohio’s exist ing network of publ ic
radio newsrooms that creates a sustainable model offering news coverage,  including
stories that may not have otherwise been told.

As the number of local  media outlets continues to decl ine
statewide,  The Ohio Newsroom is committed to f i l l ing those
information gaps and securing the funds needed to continue
into the future.  The Ohio Newsroom mission and structure
are the result  of research and model ing funded by The
George Gund Foundation and the Corporation for Publ ic
Broadcasting for expanding local  journal ism in Ohio.

Pictured Clare Roth, Managing Editor (left)
                 Erin Gottsacker, Reporter (center)
                Kendall Crawford, Reporter (right)





Influential
92% more l ikely to
work in top
Management.
41% more l ikely to
be C-Suite.
212% more l ikely to
have something
they wrote
publ ished.

Cultured Engaged

OPR LISTENER PROFILES
171% more l ikely to
have contacted a
pol it ician at any
level .
191% more l ikely to
have served on a
committee
55% more l ikely to
have volunteered
for a charitable
organization.

102% more l ikely to
attend an art gal lery
or show.
107% more l ikely to
visit  a museum.
65% more l ikely to
read books 2+ t imes
a week.

Source: MRI-Simmons
Spring 2022

Doublebase, among
custom NPR News

audience
 



CONSCIENTIOUS
50% more l ikely to
purchase
organic/natural
foods.
317% more l ikely to
participate in
environmental
groups.
149% more l ikely to
make contributions
to arts ,  cultural  or

     environmental
     organizations.

ADVENTUROUS
59% agree travel  is
one of their  passions.
58% more l ikely to
visit
cultural/historical
sites whi le travel ing.
48% more l ikely to
have gone
backpacking in the
last year .

TECH-SAVY

LISTENER PROFILES CONT'D
67% try to keep up
with developments
in technology.
60% more l ikely to
work in a
technology-related
role.
78% do as much
research as possible  
before buying
electronics.

Source: MRI-Simmons
Spring 2022

Doublebase, among
custom NPR News

audience
 



CONTACT
Director of Statewide Sponsorships

Kyle Wilson
(937)620-2182

Kyle.Wilson@ohionewsroom.org
 

KEY MARKETS, STATEWIDE, OR ANY MARKET
ANYWHERE


